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Concern  of  add E/ssing
SUSTAINABILITY
IN
FUTURE

lextile mantket

It seems like the whole textile industry
around the globe is going back into the times
in order to extract textile from natural
products like plants, food waste with an
intention to minimise the effect on
environment.
Seeing global deterioration of environment,
nearly every industry is much perturbed
about the sustainability of products. Even
bigger firms and corporations are
accentuating the fact of enhancing
sustainability.
It focuses mainly on generating least waste
and intends to lessen the depletion of natural
resources like water, soil etc.

FACTS TO PONDER UPON
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WHAT IS THE FUTURE OF
SUSTAINABLE FASHION?

Textile and fashion world are under immense
pressure by social, environmental and commer-
cial governance factor to consider sustainability
as a significant element while manufacturing
their goods. Consumers are also heading towards
nature friendly brands as they no more find the
sustainably manufactured clothes “uncomfort-
able” or out of vogue. In fact, celebrities are sup-
porting sustainable garments instead of shopping
mindlessly and fill the wardrobe just like that.

Major challenges on the path-
way to sustainability

The road towards sustainably manufactured
goods is not a piece of cake. It seems to face the
following issues -

» Looking for advanced technology to generate
sustainable products in order to maintain the
competitiveness from its counterpart.

e Transformation from low-price-ready-made-gar-
ment industry to generating value-added supplies.

e Innovations in designing, fabricating and
introducing the items and revision of required
resources to incorporate those innovations.

» Marketing also becomes a substantial feature to
widen its reach among the audience.
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KEY AREAS TO0 FOCUS ON WHILE DREAMING
SUSTAINABILITY AS AN UPCOMING REVOLUTION IN
FASHION INDUSTRY-

» Finding raw materials that can be
utilized in long run and can be used
well to generate sustainable

fashion.
e More interaction among the » Comparing the costing of
government bodies, sustainable and
associations, stakeholders to non-sustainable products to
emphasize collaborations to - analyse the monetary
bring sustainability on even involvement.

bigger platforms.

f » Encouraging the mindful and
responsible utilization of
resources like water and soil to
minimize their depletion.

e Introducing the training
programs for industry
personnel to get more indulged
in the insights of sustainability
concepts.

e To minimize the use of
chemicals and synthetic
materials in process of dyeing
and finishing.

 Proper disposal and waste
management strategies should
be employed to least spoil the
natural resources

e Encouraging the involvement
of renewable sources of energy
at sites.

It is being observed since the last decade that the whole textile world is turning towards

development of sustainable fashion. This also needs much attention as the apparel industry is

growing at a fast pace. Over production and over consumption are making the scenario even

worse. The feasible remedy to this can be reuse, repair and recycle. Overcoming the challenges
can gradually leave sustainability as a real market opportunity.
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ARTICLE

COTTON OUTLOOK REPORT (DECEMBER 2022)

The following report contains SWOT Analysis for
Cotton commodity, Seasonality over the years, and

¥ Technical Outlook for the month of December
2022.
= \ :
. o 1 COTTON ANALYST | Ajay Kedia, Director and Research Head (Kedia Advisory)
—_—

STRENGTH

@ Prices rose around 14% amid Slower arrivals compared to the last year

@ Arrivals in November are 1,68,763 tonnes, down 29.5% from the same period last year

@® Farmers are holding crops and may release post-Gujarat election (1-5 December 2022).

® Global cotton production revised downward for 2022-23 by 624,000 tonnes to 25.7MMT -
Cotlook

® Ginning mills started purchasing with the festive season started along with 32Lkhs mar-
riages .

Period (96 Change)

C di :
mmm

C otton 31410.00 -2.57 -19.25 -31.27 -4.30 -8.05
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WEAKNESS

® Economic concerns are causing a "risk-off" sentiment in the market.

® Cotton consumption for the 2022-23 season stood at 300.00 lakh bales against 318 lakh
bales.

® Spinning mills operated at 40-60 per cent capacity in the first quarter, causing cotton con-
sumption to drop.

® Global consumption lowered in 2022-23 by 150,000 tonnes to 25MMT due to a fall in
demand from Vietnam.
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OPPORTUNITIES

@ US Cotton production is expected to be 3.012MMT, a 21% decrease y-o-y.

@® Pakistan Crop is projected at 1.20MMT, down by 11% - USDA.

@ Apparel orders from neighboring countries are shifting to India!

@® India’s growth rate (59.40%) in the US apparel market is the second highest among the top
40 apparel shippers
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OUTLOOK

for

December
2022

Cotton prices recov-
ered but still trading
in a bearish trend as
seen on charts on a
weekly time frame.
Prices are trading
below Ichimoku cloud
& 50 moving average.
RSI is moving up from
the oversold zone sug-
gesting a possible
trend reversal, a
bounce back can be
seen in cotton prices
from lower levels test-
ing 37000 which is
61.80% Fibonacci
level. With prices sus-
taining above 28500
can lead to further up
move can be expected
with targets of 33000
and a break of same
can test 37200 the 50
moving average with
major support is at
28500.
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COTTON PRICE MOVEMENT SINCE 2018
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INDLUSTRIE S

Ginning & Pressing Automation Systems

Hot Box,Automatic R.C. Feeding System (Trolley) One by One
Lint Suction System, Super Cleaner,R.C. & Press Belt System,
Seed Screw Conveyor Ginning Pressing All Solution.

¥ Navsari Square, Walgaon Road, Amravati. 444601 (M.S.)




S. R STEEL
INDUSTRIEES

e 094234-29258 / 094226-80481 C/0O Chandbhai, Behind Azad Welding
Works, Ward No. 1. Shivani, Akola.

@ www.srsteelindakl.com

Info@srsteelindakl.com / srsteelindakl@gmail.com KLDJIQk_J 41;5105(?] '(l'l:dhéa)gar MIDC||

(®)RAYANCE

« TECHNO GREENS INDUSTRIES

Address: C2, 100, Manu Prabha, N-4 CIDCO, Sector F-1,
Gurusahani Nagar, Aurangabad (M.H)-431003

a4 info@rtgi.in @ www.rtgi.in  {, 7201026177 / 7387917555
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(@ | = EVENTS

CONFEDERATION OF INDIAN TEXTILE INDUSTRY

ROUNy,

UPCOMING

TRADE FAIR

(DECEMBER’ 2022)

Intex South Asia India 2022 Yarn India Expo Ichalkaranji
2022

ADD - Hall 3GF, Pragati Maidan, .
New Delhi, India Garment Show Of India 2022 ADD - Surat International Exhibi-

DATE - 8th Dec, 2022 to 10th Dec, tion and Convention Centre, Surat.

2022 AD% o "l,teﬁ‘:agf’ga! dm;dz, Expo DATE - 23rd Dec, 2022 to 25th
entre Limite oilda, India
L E Dec, 2022
(TEXTILE) DATE - 12th Dec, 2022 to 14th Dec, (YARN)
2022

(FARBIC)

Texstyle Expo 2022 Intex South Asia Srilanka

ADD - Cic, Chéraga, Algeria. ADD - Hall A, B, C & D, BMICH, Colom-
DATE - 19th Dec, 2022 to 21st Dec, bo, Colombo, Sri Lanka.
2022 DATE - 8th Dec, 2022 to 10th Dec, 2022.

(FARBIC) (FARBIC)
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Back in times, everything around us, be it the food we
ate, the clothes we wore, the things we used was free from
chemicals and pesticides. And, that is exactly where the
word “organic” made sense. The mankind used to con-
sume the things in their purest form but today they do not.
This is the price we have paid for
advancement.

Right after the pandemic hit all over the world, it took

people a very short span to realize, that we need to head to-

wards the lap of mother earth again. It is high time to put

an end to the exploitation of nature and return earth what
we all we took from her.

The organic system is a holistic process that strives for sus-
tainability, preserving soil fertility and bio-diversity. Organ-
ic cultivation eradicates the usage of synthetic fertilizers,
chemically produced pesticides and other artificial growth
regulators. Rather; it supports and incorporates ecological-
ly based pest controls and biological friendly fertilizers. It
accentuates the involvement of biological fertilizers for
weed, pests and disease control derived mainly from
animal per plant waste.
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It is hard to make the change in a single
day but gradually we can minimize the
practise of using products that are not
planet friendly. Establishing an organic
model is one such way to attain this.
Organic system includes mindful
choices of adopting ways and picking
components that least harm the
surroundings and that shall be whole
reason to make a change now.

It is worth noticeable that organic
products are not only related to
food but can be anything. Instead of
using non-degradable substances
like plastic, POP and others we can
turn  towards  environmental
friendly materials like grasscrete,
bamboo, wood, cotton, linen etc to
build a soothing and relaxing
atmosphere.

\

Organic food is way healthier
than its counterpart as it
doesn't permit the use of
artificial food colours, flavours

\\.
Organic farming system can never
cause land, water or air pollution
thus keeping the purity of natural

resources intact. Lesser the

or preservatives which are natural resources are

common causes of obesity, contaminated, purer crops they

diabetes and other health will contribute to yield.
issues.

Chemically manufactured
fertilizers help yielding better
harvest but in return they harm
the fertility of the soil which makes
it lose its nutritional value.
Organically grown food has proven
to be rich in vitamins, minerals and

other micro-nutrients.
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RAKSHA BHAGAT JAIN

[MANAGING EDITOR AND MEDIA HEAD]

Raksha Bhagat Jain posseses more than
10 years of experience in Journalism. As a
journalist, she has led diversified projects
for companies in terms of interviews and
articles of the renowned dignitaries of
the fraternity and provide fair and unbi-
ased news and information on varied
platforms.

SHLESHA LAHOTI

[GRAPHIC DESIGNER & CREATIVE HEAD]

Shlesha Lahoti, Graphic Designer by prof-
fesion, serves as a Creative Head of the
company. She has been delivering all the
creative assignments that has been doing
commendable work in terms of creativity
and innovation.
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For daily Market updates and
all your textiles related issues
DOWNLOAD our app now!
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